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Proficiency in English enables them to efficiently communicate with the South
Asian Association for Regional Corporation, European Union Countries, and other
Economic Communities. In the business sector, English is the global language,
allowing for simple communication and successful collaboration across various
investors. Communication is essential in business processes; without it, the
relationship between manufacturers, suppliers, and customers weakens, resulting
in decreased entrepreneurial performance. English is an essential second
language for business and communication. It emphasizes the need for persons
and organizations to develop English skills in order to navigate the complexity of
the global economy, improve intercultural communication, and achieve
commercial objectives. The study emphasizes that English proficiency not only
helps improve prospects for employment and professional development but also
strengthens business relations and improves overall operational efficiency. The
paper examines the role of English in internal and external business
communication and advocates its importance in creating competitive advantages
and encouraging successful entrepreneurial enterprises in an increasingly
interconnected world. Learning English enables us to clearly interact with foreign
business partners and connect with us all around the world.

Keywords: Universal Language, International Business, Communication,
\Business Operations, Entrepreneurial Activities

Introduction

English is extremely important in facilitating modern social and commercial connections in the digital era. In today's
complex environment, many rely largely on their smartphones to make a living. People can effortlessly carry out a
variety of buying and selling transactions with these gadgets. There are several reasons that serve as useful references,
allowing everyone to improve their English skills (Kachru, 1985). The need to recognize the many different forms of
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English spoken around the world was emphasized, with three categories: Inner Circle, Outer Circle, and Expanding
Circle. The Inner Circle includes countries where English is the primary language, such as England, the United States,
Canada, and Australia. The Outer Circle includes countries where English is widely spoken, often as a second language,
such as Pakistan, India, and Bangladesh. Finally, the Expanding Circle represents regions where English is taught as a
foreign language, such as when students learn English in Japan. According to these circles, Pakistan is in the Outer
Circle group. In Pakistan, where English is officially the second language, its significance is paramount (Kachru, 1997)

Figure 1
Concentric circle model (Adapted from Kachru (1997)
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In addition to enabling economic activity and operating electronic equipment, English has played an important role in
promoting international relations (Bryson, 2009). Three hundred million people worldwide communicate in English,
with the remaining wish to learn it. Language has a vital part in connecting with people all over the world, allowing us
to develop relationships with people from all cultures. The language itself can be used as a foundation for beginning
a business, as good communication is at the heart of successful global operations.

Individuals, groups, organizations, and society use communication to generate and apply knowledge in order to
engage with their surroundings and others. Even when spoken language is not understood, communication can be
achieved through gesticulations such as pleased and shaking heads. This sort of communication encompasses a wide
range of services, including announcements, notices, and upgrades, all of which are critical in our gradually
interconnected and polyglot civilization.

In today's globalized economy, commercial competition has increased both nationally and globally (Lemana,
2017). underline the importance of communicators developing intercultural skills, editing competence, and public
speaking talents at the worldwide level. Miina (2014) emphasizes how inadequate English language abilities can inhibit
efficient communication, resulting in miscommunication, irritation, and hurdles among employees. Mastery of all four
English language skills: reading, speaking, listening, and writing, is required. English is indispensable and inextricably
linked to information and communication skills, particularly in the corporate world. Individuals working for
multinational companies, including employers, workers, and secretaries, are required to have strong communication
skills and to conduct all communications and documentation in English. Proficiency in English is required for students
to continue their education and confidently present themselves in interviews. Speaking on the phone with
representatives from overseas companies, negotiating, and expressing themselves in English should be simple.
Furthermore, the capacity to plan trips and prepare documents to aid productive business interactions adds to The
professionalism of persons who have mastered and continue to use English for commercial communication (Mulyani,
2002).

As organizations grow, there is an increasing need to discover more effective ways to communicate with
employees and the outside world. Companies functioning on a global scale are required to succeed in English
proficiency. Therefore, they hire personnel who are fluent in the language. English is the primary language in
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worldwide business, scientific research, and academic publications, and more than 80% of academic journals are
authored exclusively in English.

According to Van Weijen (2012), effective communication is critical since it involves the obligation of providing
information, and misunderstandings between communication partners are not uncommon. Communication is one of
the most critical components of running a successful business. This communication can take many forms, including
verbal and nonverbal techniques of conveying thoughts, ideas, and information. It can happen on a personal or
interpersonal level, emphasizing its significance in the business world. Business requires effective communication.
Entrepreneurial activities are inefficient unless clear communication lines exist between producers, distributors, and
customers.

As aresult, understanding how to utilize English in business is critical. Narration is an important aspect of language
arts in business. Narration is vital for connecting consumers with the things on sale, generating a sense of inner
commitment and relationship. Furthermore, the choice of words in business communication is crucial because each
word has a certain meaning. Entrepreneurs should also consider their consumers' linguistic preferences. For example,
in India and Singapore, businesses adapt to new markets by communicating successfully with their target audiences
in languages such as English, Hindi, or Chinese.

This adaptability fosters a better relationship between businesses and consumers, hence increasing the overall
success of entrepreneurial operations. Introducing English as a corporate language is a difficult endeavor, as utilizing
English has both advantages and problems for businesses. English skills can considerably increase the perceived
worth of a product. The purpose of this research was to investigate the significance of English in the workplace and
the impact of English as a communication instrument on achieving business objectives.

Discussion

Communication Business

Many people recognized the value of researching communication phenomena in order to understand business

symptoms. If we view business and communication as social processes, we may argue that communication is business

and vice versa. At the symptom level, communication and business are inextricably linked. It couldn't be separated.

Business and communication both started with the manufacturing process.

Additional information can be explained as follows:

a. In communication, the output is called "information." Data, facts, and knowledge are all examples of information
that is transmitted from one entity to another. In contrast, in the business world, the items produced are goods
and services. Businesses develop real commodities and intangible services to suit the wants and demands of their
customers. However, it is important to note that there are times When information and goods/services intersect.
In some circumstances, information itself might be considered a product, notably in the media and publishing
sectors. Newspapers, periodicals, television programs, and online material, for example, provide people with
information, effectively turning it into a commaodity. In this way, information becomes a product in the commercial
world, blurring the distinction between pure information and traditional commodities and services.

b. Business and communications spread the product to other parties. In communication, the other party may be
referred to as the communicator, audience, or destination. Meanwhile, in business, other parties were commonly
referred to as consumers, clients, and buyers, among other names. Communication and business interactions
provoke different reactions and create unique problems. Commercial exchanges promote alliance formation, the
use of intellectual resources, and the exchange of ideas. The purpose of any product, service, or organization is
to add value to an existing firm. Business communication requires a solid understanding of both the inside and
outside components of the firm.

Internal Communication in Business
a. Internal communication includes the organization's vision, strategy, plans, corporate culture, values, guiding
principles, employee motivation, and ideas. According to Latif (2007), Corporations never compete first in home

<y markets, then similarly on a worldwide scale, necessitating excellent communication to foster strong links among
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enterprises. Corporations compete not only in home markets but also on a worldwide scale, necessitating
excellent communication to foster strong links among enterprises.

External Communication in Business

External communication, on the other hand, encompasses branding, marketing, advertising, customer relations,
public relations, media relations, and commercial negotiations. Regardless of their form, all of these communication
operations seek to generate economic benefit. Businesses that realize and address both internal and external
communication requirements can enhance operations, build meaningful relationships, and thrive in today's
competitive global market.

The effectiveness of communication inside an organization is based on the agreement of individuals involved in
communication activities. Several factors influence this consensus, including the message's clarity, the way by which
it is conveyed, the behavior demonstrated during communication, and the communication context, which includes
the exact location and time of contact.

Organizational communication frequently combines verbal, written, and broadcast channels. This multifaceted
technique simplifies and clarifies information transmission and retrieval, ensuring that communications are
understood and accessible to all parties involved. Organizations can improve understanding, collaboration, and
success in internal relationships by carefully examining these factors and employing a number of communication
strategies.

The Importance of English in Business

In this visionary era, English was one of the languages we must learn. In 2015, the company revealed that the normal
worker's English language notch had improved while the program began (Neeley, 2012). A recent European Union
research indicated that 94% of upper-secondary school European pupils learn English as a foreign language. To some
amount, English had become the international language of trade, and it was now the official language in several
industries, including shipping and aviation. To stay awake with the eras, English was required in numerous sectors,
especially business. Unknown you spoke English fluently, you might easily endorse your product abroad. Essentially,
if you want to expand your business, you must be skilled in English so that you can connect with your customers and
operate your firm more efficiently. Because knowing English will allow you to market globally. Furthermore, those
working in a certain firm were obliged to speak English in order to fulfill commercial criteria. This meant that English
was essential for everyone, regardless of whether they came from an official language.

Figure 2

Percentage of Employers that Said English is Important (Cambridge English, 2016)
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Notwithstanding these countries' and territories' low rankings; at least half of employers saw English as critical to their
organization/company. Companies often required marketing specialists. Of course, in this case, advertising meant
marketing among nations or global enterprises. As a result, strong English skills were required to complete it.

All the above graphs companies are among the major firms that now use English as their primary language.
Typically, some corporations send staff to school for free. The corporation bore the bill directly. There were some
essential aspects of English in business: In today's labor market, English fluency is now required for employment in a
variety of industries. This prerequisite is especially critical in the age of globalization, as organizations strive to remain
competitive and adapt to changing conditions. Employees who are fluent in English have more career opportunities.

According to Mooij and Keegan (1994), in industries such as advertising, understanding English is regarded as
critical, with organizations frequently refusing to hire workers who do not speak English. When applying for jobs, many
employers favor people who can communicate in English. This inclination stems from the requirement to
communicate not just with other Indonesians, but also with international colleagues and clients at work. Naturally,
those with higher levels of English proficiency have better prospects of obtaining work in respected and competitive
companies.

Figure 3
Percentage of Employers that Said English is Significant (Cambridge English, 2016)
Acrospace/Defence [ '
Law e 100%
Energy S 98%
Telecoms AL 5%

Transportations/Distribution | .y .

Manufacturing/Engineering
Electronics/High Technology Lo
Travel/Leisure/Hospitality

76%
75%
. . . 74%
Consuting/Professional service [ oy

IT/Computer Science

PharmaceuticalyBiotech & Healthcare | sy

72%

Financial Services/Banking 98%
. 69%
MetalyMining [ e 00%
. ) 69%
Public Sector/Government/Non-for-Profit 99%

Utilities
. . 66%
Media/Entertainment & Arts

FMCG
Retail
Recruitment/HR Services

Construction/Property

66%

‘ o
&
‘ |
I}
8
£

60%

©
3
&

97%
51%
100%

Il Countries/territories where English not an official language
[l English-speaking countries and countries/territories where English
is an official or de /lacto official language

The chart showed that English was important in business. In non-English-speaking countries, construction and
property industries were the least likely to prioritize English, with less than 2/3 of companies stating it was crucial to
their operations. 2) Recruitment and HR Services 3) Retail. According to Blair (1995), having a strong command of the
English language, particularly oral communication abilities, is essential in resolving a variety of workplace challenges.
This is true not only on a national level but also internationally, as evidenced by Bangladesh's entry into the BRICS
Economic Community, which has opened up new commercial prospects. Becoming a company owner has become
more accessible as internet enterprises have grown in popularity. Entrepreneurs can use Internet platforms to
broaden their market reach and offer items to a larger audience, both domestically and globally.

This worldwide connectivity underlines the significance of strong English language abilities, which allow for
effective communication and engagement in international commerce.
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Make us Prepared to be Successful Businessmen.

According to (Wachter, 2014), English-medium learners and further bachelor's degree programs in Central Europe,
for example, have more than triplicated in the last 7 years. It's not surprising that so many people today can speak
well in English. Some people acquired English year after year in order to keep up in life, particularly in school and
business.

Figure 4
People Learning English Worldwide (British Council)

People learning English
Worldwide

2020
2 Billion

2004
1 Billion

Statistics British Council

Accepting English could be highly useful for someone trying to be an entrepreneur.

As entrepreneurs looking to start a company, we need to be able to communicate effectively. Mastering English would
make it easier for us to speak with anyone, especially online. Many outstanding ideas were expressed in English. Of
course, using English would help you understand these fantastic notions. Following that, we could look to incorporate
these concepts into our work. As we all know, fresh or distinctive ideas can help our businesses develop quickly by
capturing the attention of a huge number of people. Then, it will assist you expand your corporation.

As We All Know, Businessmen Desire to Build a Successful Business

When the company had expanded sufficiently, more promotion would be required to launch it into the international
market. Knowing English could help us prevent miscommunication during marketing. That is, we may market our
business in English. When we mastered English, we'd be able to effortlessly introduce our company to everyone. Not
only that, but we could work with other international entrepreneurs. We didn't need to be puzzled when we met
another international businessman; even if we could employ translators, understanding English was considerably
more important because it prevented us from being misled.

Helps Strengthen Relationships with Business Relations

Establishing connections and developing relationships is essential for the growth of a successful business. Enrolling
in business classes and learning English can significantly boost our ability to communicate with our business partners
from other nations, resulting in major benefits. Proficiency in English allows us to confidently interact with international
business contacts, making it easier to offer our company to partners overseas. Furthermore, our ability to
communicate in English enables us to communicate with individuals from all around the world. For example, while
seeking advice for our firm, being able to communicate effectively in English allows us to engage with a wide spectrum
of experts and stakeholders, enriching our understanding and strengthening our business plan. English enables us to
communicate with individuals from all around the world. For example, while seeking advice for our firm, being able to
communicate effectively in English allows us to engage with a wide spectrum of experts and stakeholders, enriching
our understanding and strengthening our business plan.
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Mastering English provides the possibility of seeking input on many forums, including those frequented by
foreigners. Engaging with a varied audience allows us to gain useful thoughts and perspectives from people all over
the world. By utilizing our English language abilities, we may actively communicate thoughts, perspectives, and a
diverse range of people. This interchange not only broadens our awareness but also allows us to discover perspectives
that might greatly benefit the progress of our firm. Participating in discussions and soliciting feedback from a
worldwide audience strengthens our business plans, Promoting innovation and progress.

The Effect of English as a Communication Tool on Business Goals

Today's international economic scene, a rising number of Bangladeshi enterprises are expanding into international
markets. Simultaneously, international corporations are increasing their presence in the local market. As a result,
English is becoming an increasingly important business language. This necessity becomes clear in circumstances
where discussions stall owing to misconceptions with possible foreign partners.

This necessity becomes clear in circumstances where discussions stall owing to misconceptions about possible
foreign partners., project timelines are disrupted owing to communication failures with customers from further
republics, employment requests at imported organizations are denied owing to poor English skills, possibilities to
collaborate with imported-grade businesses are passed up due to a lack of English-speaking employees. This trend is
not exclusive to Bangladesh; it is a global phenomenon. For example, in China, English language knowledge centers
are expanding rapidly, with a yearly growth rate of around twenty percent, driven mostly by school-aged students
(Technavio, 2016). This increase reflects the growing understanding of the value of English proficiency in the global
job market and business relations, highlighting the necessity for persons and companies to invest in English language
abilities in order to continue modest and successful on a worldwide scale.

Using foreign languages in daily conversation has a big influence. Individuals who excel in English and can speak
many international languages have a significant competitive benefit. According to (Williams, 2004), People who
routinely speak foreign languages appear more clever, and according to scientific studies, Communicating in
international languages improves not only language knowledge but also similar decision-making abilities. Bilingual
people, in particular, have a heightened awareness and a broader viewpoint, which helps them understand their
surroundings better. Foreign language knowledge is extremely beneficial in business, especially when engaging with
overseas partners. Speaking many languages not only allows for more effective communication but also exhibits a
high level of adaptability and cultural understanding, which are both crucial characteristics in global business
relationships.

Figure 5
Percentage of employers that said English is significant for their organization organization size comparison (Cambridge
English, 2016)
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In states and nations regions everywhere English is not the formal language, and major businesses, particularly those
with more than 2,500 employees, are more likely to highlight the importance of English ability. However, it is worth
noting that there was surprisingly little variance among businesses of various sizes. Regardless of size, at least two-
thirds of employers in various firms regarded English as crucial, emphasizing its importance in the global economic
environment. This consistent emphasis on English proficiency implies its universal importance, regardless of the
organization's size, underlining the need for employees to have good English language abilities in order to prosper in
varied professional situations.

In today's modern world, which is fraught with obstacles and severe competition, individuals are recommended
to have not just a high degree of education but also specific talents. English proficiency is one of the most important
abilities in this modern world. As previously mentioned, English is an international language. Individuals must
understand English thoroughly in order to keep up with the general population, honing abilities in understanding,
talking, snooping, and writing. This knowledge of English not only improves communication abilities but also offers a
variety of options in both personal and professional settings, ensuring that individuals are well-equipped to handle
the complexity of today's global landscape.

Figure 6
The English language skill employers said was most important for their organization language status comparison (Cambridge
English, 2016)
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Established on most vital talents, reading and speaking were selected as critical competencies. In nations and areas
where English remained not the formal language, employers sought the most vital skill: reading. In contrast, in English-
speaking countries and territories where English was an official or de facto official language, employers considered
speaking to be the most important requirement. According to Jones and Alexander (2000), English is the core medium
of communication for corporate professionals from many republics. This English conversation may comprise speakers
from a variety of language backgrounds, including Swedish, German, Japanese, and Italian.

English allows people, especially those whose first language is not English, to connect effectively with native English
speakers, emphasizing its importance in international commercial contacts. Using English can undoubtedly promote
self-confidence, just as mastery of a foreign language can. Confident people are more appealing to others, making
social interactions easier, such as meeting new people and making friends. Meeting people from different
backgrounds broadens one's perspective and enriches one's life experiences. Making new acquaintances is made
easier when you communicate effectively and are open to others. Developing such social skills not only strengthens
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personal relationships but also opens the path for successful commercial contacts, allowing people to obtain the best
results in their careers.

Conclusion

Effective communication is becoming increasingly important in today's globalized world. With the quick pace of
business and technical advancements, international exchange prospects have considerably increased. English, being
a significant business language, is important for corporate development. Mastering English is vital since it leads to
lucrative professional opportunities. English proficiency is a vital advantage in the global workforce, and the majority
of cross-border transactions are handled in English. International businesses often require their staff to be fluent in
English, making it important for business and skilled purposes.

In today's interconnected domain, English is immobile the linguistic of commercial in a variety of industries, with
industrialized, services, information technology, and the internet. Proficiency in English provides various benefits,
including better work prospects, preparedness for successful entrepreneurship, and improved relationships with
business partners. Being fluent in English not only allows for effective business operations but also instills confidence
when talking with partners and customers.

When starting a business, having enough funds and following rules are critical, and English ability is quickly
becoming one of these prerequisites. Mastering English provides several prospects for commercial success. In
essence, fluency in English is required in the modern workplace. Multinational corporations prefer applicants with
high English language skills, and employing English for business reasons produces favorable results for businesses,
making it a valuable asset that benefits both individuals and organizations.
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